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PROGRAM

09.30 Registrering / kaffe
10.00 Velkommen
Lone Haumann & Frederik Thrane / Lifestyle & Design Cluster
10.15 Det politiske landskab med perspektiv over tekstilbranchen
Lars Fogh Mortensen / Ekspert i cirkuleer gkonomi og tekstiler, EU’s Miljgagentur
10.30 Genanvendelighed vs. bzaeredygtighed
Anders Koefoed / Malbar
10.45 Dialogveerktej til dataindsamling - DPP (Digital Product Passport)
Heidi Svane / Lifestyle & Design Cluster
11.00 PAUSE / Networking
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S en, Eksperti clrkuleer onomiog t tiler, Det Europazlske Mlljaagentur ‘v
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Det Europeeiske Miljgagentur

EU's mandat til at overvage

Europas miljg og klima

POLAND
GERMANY

* Jeg arbejder med plast og

tekstiler i en cirkulaer gkonomi

EEA member and cooperating
countries, 1February 2020

- Member countries
- Cooperating countries

* This designation is mithout prefudice (o positens o Situs,
and is i lne with UNSCR 1244/99 and the KJ Opinion on
the Kasowo Declaration of independente,

* Jeg er medlem af Club of Rome




Tre tendenser

EU forbruger nu stgrre maengder tekstiler

Milja- klimaeffekterne af EUs tekstilforbrug er stadig
hgjt

e Det globale og EU politiske landskab, isaer pa tekstiler



EUs forbrug af tgj, fodtgj og husholdstekstiler (kg/person 2010-
P
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forthcoming, 2025

Household textile consumption (kg per person)
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Tekstilaffaldsproduktion pr. person pr. ar, 2016 - 2022

18.0
o 2022:
a0 16 kg per person
E 12.0
E 10.0
E 8.0
Eﬂ 5.0
e
20 Kilde: EEA
0.0 forthcoming, 2025

2016 2020 2022

B Tedtilewaze seperately collected (all NACE and households) m Textiles & shoes in household waze



EUs eksport af brugte tekstiler til Afrika og Asien (2015-2023)
"""/

Total EU export of us;d textiles, 2005 - 2023

Quanity, mil. ton

mAsa ®Euope (Non-EU) ®mAfrca ®0ther

Note: Exports from Romania and Bulgaria are includad from 2010 and onwards, and from Croatia from 2015 onwards. Exports from the UK are exciuded from 2020 and orwards.

Kilde: EEA
forthcoming 2025,
based on Eurostat
ComExt



Hvor eksporterer EU vores brugte tgj til 1 20237

Other destinations; 39%

av

Morocco;4% — ~~_Cameroon; 5%

Kilde: EEA forthcoming 2025
based on Comext (Accessed
26.04.2024)




Tre tendenser

EU forbruger nu starre maengder tekstiler

e Miljg- klimaeffekterne af EUs tekstilforbrug er stadig
hgjt

e Det globale og EU politiske landskab, isaer pa tekstiler



Tekstiler - vi ser kun en lille del af billedet
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Anvendelsen af primaere rastoffer til privat forbrug i EU-27

Food |
Housing, water, electricity, gas and other fuels _
Personal mobility -
Restaurants and botels -

@g, footwear, household textiles . 523 kg per person-32%in EU >

Recreation and culture .

Miscellaneous goods and services

Household equipment and routine household maintenance
Beverages

Health

Communication

Education

C°_—---.

] 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 4,500
KI lde' EEA Primary raw material footprint (kg per person)

forthcoming, 2025

B EU © nEU



Anvendelsen af primeaere rastoffer til privat tekstilforbrug forbrug i EU-
—

900 36

800 32
791

700 28

600 24
500 20
400 16
300 12

200

Primary raw materials footprint (kg per person)
Material footprint intensity (in kg per kg consumption)

100

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022

Kllde: EEA I NEU ==mNaterial use intensity
forthcoming, 2025



Drivhusgasemissioner i forsyningskaeden for forbrug i EU-27

Restaurants and hotels -
Recreation and culture’

Clothing, footwear, household textiles . 355 kg CO2-eq per person - 30%in ED

Miscellaneous goods and se wices‘

Household eguipment and routine household maintenance .
Health .
Beverages I
Communication I
Education |

0 500 1000 1500 2000 2500 3000

Kl lde: E EA Greenhouse gas emissions (kg CO,-eq per person)
forthcoming, 2025 T



Drivhusgasemissioner i forsyningskaede for forbrugs i EU-27
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Greenhouse gas emissions (kg CO5-eq per person)
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2010
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2011
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2013

2014
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2015
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348

2016 2017 2018

NEU e GHG-intensity

379

2015

2020

326

2021

355

2022

20

18

16

14

12

10

GHG footprint intensity (in kg CO2 per kg consumption)

Kilde: EEA
forthcoming, 2025




Unintentional release of microplasticsfrom synthetic
textiles into the EU environemnt in 2019 (tonnes/year)

Mikroplast fra syntetiske tekstiler i EU (EU27), 2019

50000

2
S

s
S

61.078

1.649

m Lowerestimates  m Higher estimates

Kilde: DG
Environment,
European
Commission, 2023



Tre tendenser

EU forbruger nu starre maengder tekstiler

Milja- klimaeffekterne af EUs tekstilforbrug er stadig
hgjt

e Det globale og EU politiske landskab, iseer pa tekstiler



Nyeste globale tendenser

Conference of Parties (COP)
processer har det sveert

Vi Sy SUSTAINA
¢ § OEVELOPM
St 17 GOALS TO TRANSFORM OUR WORLD

Planetaere graenser overskredet

-
Behov for en wellbeing economy ‘ R
A

/ trivselsgkonom

7"OECD WORLD FORUM

c"' ON WELL-BEING
ECONOMY ‘W/ Strengthening Well-being Approaches

ALLIANCE for a Changing World

) WELLBEING



Ny EU politisk context (von Leyen: Political Guidelines)

Nye prioriteter:

* Konkurrenceevne, geogkonomi
* Retfeerdighed, demokrati

* Modstandsdygtighed, forsvar

European Green Deal (den granne
pagt) er kommet for at blive, og fokus er
nu pa Specificering og implementering

Lover ny Regulation (forordning) om
cirkuleer gkonomi (affald)



EUs tekstilstrategi (2022) og shart dansk

e amlsadil ~ds

< Set design reqmrements for textiles
- er 1o repail
and recycle, as well as reqmrements on
minimum recycled content

= Digital Product Passport

. Tackle greenwashing to empower
R.: consumers and raise awareness about
sustainable fashion

/. Reverse overproduction and
~/— overconsumption, and discourage the
destruction of unsold or returned textiles

Kilde: Textiles strategy (europa.eu)

Propose mandatory Extended Producer
Responsibility for textiles with eco-
modulation of fees

A Address the unintentional release

of microplastics from synthetic textiles

Restrict the export of textile waste and

= promote sustainable textiles globally

A Incentivise circular business models,
“inlcuding reuse and repair sectors

Encourage companies and Member States

= to support the objectives of the Strateqy



https://environment.ec.europa.eu/strategy/textiles-strategy_en

Fokus pa specificering og implementering af EU lovgivin

Do you know...

how many €U legislations on sustainability will impact the textile and clothing companic8e

16

Ecodesign and Digital N »,  Extended Producer Waste ® |  Green Claims and
Product Passport m Responsibility (EPR) Shipment | textile labelling

=

s Corporate r Corporate
Green Public Waste Legislation Sustainability '_ Sustainability
G

) Procurement (GPP) Due Diligence Reporting Directive

Sustainable —
@ Industrial Emissions Finance Microplastic s
(Taxonomy ) Restriction

Skin Sensitisers ] : ! Bisphenol REACH Revision PFHXA Restriction

icons @ Eucalyp, Kiranshastry, Vitaly Gorbachev, Good Ware, FreePik and flaticon on Freepik.



https://www.eea.europa.eu/publications/textiles-in-europes-circular-economy
https://www.eea.europa.eu/publications/textiles-in-europes-circular-economy
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Genanvendelighed vs. bzaeredygtighed

Anders Koefoed / Malbar

10.50




MALBAR
Genanvendte materialer og
baeredygtighed

Seminar om genanvendelige materialer og genanvendeligt
beklaedningsdesign - 4. december 2024

Praesenteret af : Anders



GENANVENDT = BAREDYGTIGHED?

Baeredygtige kjoler - .

Bade Munthe, Odd Molly, DAY og Esmé Studios er praesenterer eks.
okologisk bomuld, sko-ansvarligt viscose og recycled polyester. Alt
er sustainable og i mange ...

Beeredygtig - Kategorier

Bzeredygtig - Bruuns Bazaar Top Katy Rib Tank Top Black Front
Ichi Kjole IH Kamara DR2 Port Royale Front - Numph - Strik -
Nuzindi Long Cardigan - Storm Front ..

Beeredygtig

Baredygtig! Baeredygtighed sastter vi hos MyWoods Copenhagen
stor fokus pa ... Alt fra recycled polyester og leggings der er
fremstillet af PET-flasker ...

Baeredygtig mode til kvinder

Baeredygtig mode: Inspiration il en baredygtig garderobe
Baredygtig mode ... Recycled Denim jeans, 349 .- H&M. Recycled
Denim oversized denimjakke, 349 ...

TipToe - Stol SSDr recycled

SSDr recycled fra det franske hus TipToe er en baeredygtig
tifejelse til hjiemmets interier. Hajstolen kan optimait placeres pa
midtergen eller bordpladen

1.709,00 kr. to 1.789,00 kr. - In stock

Beeredygtigt design | Opdag eksklusivt
boligtilbehor

Beredygtig ; HAY - Colour Kasser - Recyeled - Mini - Varm Gra -
Warm Grey - 2 stk. 49,00 ; HAY - Lag til Colour Kasse - Recycled -
Large - Dark Blue. 25% - HAY - ..

DANISH DESIGN SINCE 1937

RS,

I

@-Stolen er en basredygtig stol, der tilbyder uendelige ... A chair that is easy to disassemble, so

the parts can be recycled and reused for the benefit of.

75 pages

Keb beeredygtigt inventar | Lavet af 100% genbrugsplast

Brug inventar af hverdagsplast pa kontoret, i hjemmet eller udenders. Virksomheder kan fa...

En Google-s@gning pa nettet 2 dec 2024



Malbar aktiviteter

- Klimaveerktgij til gor-det-selv beregninger
- Verificere kunders beregninger
- GHG rapportering for kunder

- LCA-beregning for kunder

Anvender EU’s nye PEF LCA metode




HVAD ER BAREDYGTIGHED

“Udvikling der opfylder de nuvaerende
generationers behov uden at bringe fremtidige

generationers muligheder for at opfylde deres

behov i fare..”
BRUNDTLAND, 1987




Sustainability Is complex

Climate Change

Ressource Use

Social Water Scarcity & Ecotoxicity
Sustainability Financial Land occupation
\ Environmental | Eutrophication
Acidification

Health effect



get lidt genanvendelse af tekstiler i EU

Cochio |

G e
Romania [N
Norwey

frefand [N
Bulgaria 1N

Portugal

Poland
Latia
Iceland
Hungary
Finland

Total genanvendelse af tekstiler og sko i EU er dermed :

Tonnes
1,600,000

Incineration without energy recovery
1,400,000

B Landfill
1,200,000
B Incineration with energy recovery

1,000,000
800,000
600,000

B Recycling and backfilling

400,000

200,000

12% x 72,9% = 9% ?

2020

Source: Management of used and waste textiles in Europes circular economy, European Environment Agency, May
2024



Meget lidt genbrug og genanvendelse af mgbler i EU

Figure 2: EUZB Furniture Consumption by Category

30
@ 25
i
2 20
._..é 15 -
z 1.0 3
0.0 ' ' - v
Kitchen Mattresses Metal Non Uphoistered  Other Uphoisterad Wooden A
Furniture furniture seats furniture  seats/ sofa beds/ fumiture
futons
Landfill
BASELINE
Kitchan Furniture 8% 46% 46%
Mattresses 14% 43% 43%
Metal furniture 8% 8% 429% A2%
Non Upholstered seats 8% 8% 42% 42%
Other furniture 50% 50%
Uphoistered seats/ sofa beds!/ futen 10% 8% 41% 41%
Wooden furniture 10% 1096 40% A0%
[Cverall Y 10% | 42% 42%

EfW = Energy from Waste

Source: Circular-Economy-upportunities-the-Furniture-Sector, European Environment Agency,
2017



The product
lifecycle

Raw material aquisition
& pre-processing

0‘&0
Post consumer
recycling LIFE CYCLE
Genanvendels

ASSESSMENT @
Distribution

i Genbrug

B o

Landfilling End of life

o
g '8

===
Incineration MALBAR




The average total lifecycle climate footprint of typical

garments

kg CO.-eq

T

} virgin
material

=

GO0 E pair of

sport B Spinning fiber:

Virgin
material

{100g polyester dress

Som fglge af sort energi |
produktionen er max
potentiale for
klimareduktion:

18% for plantefibre
Kun 4% for polyester bl.a.
pga materiale downgrading .

} Virgin material

Malbar calculations from the project:

Fib-re-re-peats, Orgatec Fair, Eva Louise Hauge, Cologne October
2024



The average total lifecycle climate footprint of a
typical sofa

kg CO,-eq

I Packagin
1 8

Som fglge af sort energi |
produktionen er max
potentiale for

Virgin klimareduktion:

material

> Packagin Kun 11% for polyesterfiber
; bl.a. pga materiale
Virgin downgrading.

materta! e 36% for laeder

Malbar calculations from the project:
Fib-re-re-peats, Orgatec Fair, Eva Louise Hauge, Cologne October
2024



GENANVENDT # BAREDYGTIGHED

Baeredygtige kjoler -
8ace Muntne. Odd Molly, DAY 0g Esmé Stugios ef praesentere! eks
ckodogisk bomuld, sko-ansvacigt viscose og recycled poiyester Alt

€F SUSIaNAE og | mange

Baeredygtig - Kategorier
Baredygtig Bruuns Bazaar Top Katy Rib Tank Top Black Fromt

ichi Kjole 1#4 Kamara DR ot Royake Front  NGmph - Stk -

Nuzindl Long Cardgan - Siomm Front

Beeredyatig
Baredygtig) B=regygughed satter vi hos MyWeods Copenhagen
1 fr2 recyoled poiyesier og legpings der ef

fremstillet f PET-Raskes

stor fokus pd

Baeredygtig mode til kvinder !
Bmredyglig Mode INSPEANON Ul én baeredyghlig garcerode ‘
T

Bmredygtig mode  Recycled Denim jeans, 249 - HAM Recycled
Denim overszed denimjakke, 349

Bekleedning : Gennemsnitligt ca 2% -
20% reduktion af klimaaftryk ved
anvendelse af 100% genanvendt
materiale.

Dog ca 70% reduktion for genanvendt
uld.

b\

TipToe - Stol SSDr recyciad §
SOr aSYEied fra oot Famee fes TeTon o e hETeayRte -

IO W NETATWLS FEOTION HORATHN KAD OPEATIE PAICHet P ﬁ
Dot

e ey Doropdden

Baradygtigl design | Opdag eksklusivt | l

boligtilbeho: '
Bmradygtiy Ay dour WCasser - ROCYEINE . Lird . Ve Grd
7 i R 000 HAY 04 Lax aise . Retytied

S S 20N MAY

DANISH DESIGN SINCE 1937

O-Saonin o1 o0 DRITRETORIG 951 e SOVl Lendeuge A CHAY Tl I Baey 30 GRaAeEN \
W PATS CAN DO AREYCEE A0 101000 10r e Denett of

Kob basredygtigh inventar | Lavet af 100% genbrugspiast
O OVt B havSagngiant D ROInret | Rt aler UOeOSErs WSO ®RI0! Ay

Sofa : Gennemsnitligt ca 10% - 40%
reduktion af klimaaftryk ved anvendelse
af 100% genanvendt materiale



MALBAR

Contact

P

Anders Koefoed

anders@maalbar.dk

Telephone: +45 4151 0202
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DIGITALT PRODUKTPAS

( KATALYSATOR FOR INNOVATION )




TRANSFORMATION: MARKEDSFQ@RING // ESG & CSR

Markedsforing Traditionel Marketing Internet, SoMe & IT- Kundeindsigt og data Teettere kunderelation Online handel,
Bygge brand infrastruktur og ejerskab Omnichanel, vaekst
| | | | L
Transformation Omkostnings Digitalisering Datadrevet Kundekontakt & Viden Forretnings-
afdeling udviklings afdeling

CSR Traditionel CSR
Risikominimer

Digital sporbarhed

Data om brug og
ansvar

>
| |

Kundeindsigter fra Genhandel, produkt-
brugsfasen som-en-tjeneste,
cirkularitet

Tidslinje og fremskrivning baseret pa Digital Veekstkultur &
Ledelseskultur samt gennem LDC projekter af Heidi Svane



::::: Lifestyle&DesignCluster.
CASES: Sporbarhed

. United Textile Group x Digimarc x
Ganni x Puffin ID x KEA VIA Design

Modenhed: b Pris:666 ¢ https://pufin.id/

Modenhed: 4} & Pris: S5 /> Digimarc



https://pufin.id/
https://ldcluster.com/portfolio-item/iotblockchain/

CAS ES : Tra NS pa rens & C| rku I& r ::.::: Lifestyle& Design Cluster,
ROCCAMORE & SPOOR K@B AUTENTISKE PRODUKTER

Fra ko til sko nordicspoor.com roccamore.dk Modenhed: £ &) Pris: 66 A wehlers.com




CASES - RENTAL

Nornorm

Forudelskede kontormebler af hgj kvalitet, herunder kontordesign,
installation og fleksibilitet til at eendre. Eje mindre, betal mindre, og skift
nar som helst.

Manedligt abonnement fra 3 € pr. m2

Hegjkvalitets, pre-loved mgbler + alle ekstra services, der skaber din
cirkulaere arbejdsplads.

@ Giobal EN) © Login

Showcase ¥V RAesources v

NS&M Circulanty How it works ¥

Free 3D design of your Delivery, installation and All the furniture you need,

workspace in 48 hrs maintenance change whenever
I
%l ! § =
| -
\ ! L -

70 % Reduceret
klimapavirkning. Vores
cirkuleere model reducerer
CO2-udledningen med op
til 70 % sammenlignet
med kgpb af mgbler

:.".: Lifestyle & DesignCluster.

KALO Kopenhagen

Kalo Kgbenhavn. Uendelig gsarderobe og veelg minimum tre

styles for at forny din garderobe i den naeste maned.

WHY OFFER HER A
DRESS

WHEN YOU CAN

OFFER HER A
WARDROBE?
|0
st sl
g


https://kalokopenhagen.dk/page/
https://kalokopenhagen.dk/page/
https://nornorm.com/services
https://nornorm.com/services
https://nornorm.com/services

CASE: RE-COMMERCE
By Green Cotton

Scaling Resale with Technology By Green Cotton, i samarbejde med
Create2Stay, bruges QR-kodeetiketter maerket "Don't cut me, | have
value" for at ¢ge cirkulaeriteten. Scanning af etiketten forbindes til en
digital tvilling, hvilket giver:

« Produktdetaljer: Oprindelses- og baeredygtighedscertifikater.
* Pleje og reparation: Tips til at forleenge produktets levetid.
« Gensalgsmuligheder: Nem adgang til platforme som RE-LOVED.

Denne innovative lgsning giver informerede, baeredygtige valg og
forleenger produktets livscyklus, hvilket fremmer kundeloyalitet og en

cirkulaer gkonomi.

Laes mere her

SANTA bodysuit med juleprint - fra Green Cotton DK

.
e
. bae

© bygreencotton.com X

PORTRAT

VIDEO

FOTO

.:: Lifestyle & Design Cluster.

RU}


https://trace.dk/textiles/blockchain-iot-and-resale-3/

SUPPLY CHAIN INFORMATION

Details aboul the product's
journey from raw materials

EX
Supplier information
Facilities information
Country of Origin

PRODUCT INFORMATION
Data about the product

EX
Product name
lterm number
Year of intended sale
Pricing (MSRP, Resale)

MATERIAL INFORMATION

SYSTEM:
ERP
SCM
PLM

SYSTEM
- PM
PLM

The raw malterials used in the product

EX
Composition
Content source
Irims
Recyeled content

DIGITAL IDENTIFIER

A unigue code or tag on the
product and in the system

EX
Data carnier/ldentifier type
Data carrier/Identifier
location

SYSTEM

?

SYSTEM

DIGITAL PRODUCT PASSPORT - OVERVIEW

BRAND INFORMATION

SYSTEM:
PIM

- PLM
CRM

Details about the company

EX
Brand location SYSTEM:
Contact detail - 7
Irader information
Reseller information

PIM
PLM

- Lifestyle & DesignCly

SYSTEM:
-7

CARE INFORMATION

Guidelines for the proper use,
maintenance and disposal of the product

EX
Care image/icons
Care text
Safety Information

COMPLIANCE INFORMATION

Documentation that the product adheres
to regulations and salety standards

EX
Harmiul Substances
Certifications
Microplastics

CIRCULARITY INFORMATION

How the product can be reused,
recycled or upcycled

EX
lake back instructions
Recyeling instructions
Circular Design Strategy

SUSTAINABILITY INFORMATION

Data on the product's environmental and
social impact

EX
Quantified environmental footprint
Carbon footprint
Amounts of waste generated

i1+ Erhvervsfremmebestyrelse



SUPPLY CHAIN INFORMATION

Who knows where the
data is?

System in
place:

PRODUCT INFORMATION

Who knows where the
data is?

System In
place:

MATERIAL INFORMATION

Who knows where the
data is?

System in
place:

DIGITAL IDENTIFIER

Who knows where the

data is?

What don'’t we know?

DIGITAL PRODUCT PASSPORT - DIALOGUE TOOL

CARE INFORMATION

Who knows where the System in What don't we know?

BRAND INFORMATION

data is? place:

Who knows where the System in What don't we know?

data is? place:

COMPLIANCE INFORMATION

What don’t we know?

What don’t we know?

Who knows where the What don't we know?

data is?

System in
place:

CIRCULARITY INFORMATION

Who knows where the What don’t we know?

data is?

System in
place:

SUSTAINABILITY INFORMATION

Who knows where the What don’t we know?

data is?

What don't we know?

System in
place:

System in
place:

Danmarks

oo Erhvervsfremmebestyrelse

ifestyle&DesignCluster.

vﬂllwl.



DIGITAL PRODUCT PASSPORT - SYSTEMDESCRIPTION

ERP SYSTEMER PIM SYSTEMER SCM SYSTEMER INVENTORY MANAGEMENT

Enterprise Resource Planning Product Information Management Supply Chain Management Inventory Management Systems

Integrerer og automatiserere Centraliserer og administrerer Optimerer Styrer og optimerer
forretningsprocesser som finans, produktinformation pa tveers af forsyningskeaedeprocesser fra lagerbeholdning og
HR, produktion og lagerstyring kanaler ramaterialer til faerdige produkter ordrehandtering

(SAP Business One, Microsoft (inRiver, Salsify) (Oracle SCM Cloud, SAP Integrated (TradeGecko, Zoho Inventory)
Dynamics 365 Business Central) Business Planning (IBP))

DATA ANALYTICS &
PLM SYSTEMER BUSINESS INTELLIGENCE COLLABORATION TOOLS

Product Lifecycle Management Data Analytics & Business Intelligence Collaboration Tools O PVARI N G

We show our design Analyserer og visualiserer data for Muligger intern kommunikation og AF DATA?

to client and wait at informere projektstyring

for feedback forretningsbeslutninger
(Slack, Microsoft Teams)

(Tableau, Power BI)

E-COMMERCE PLATFORM CRM SYSTEMER POS SYSTEMER MARKETING AUTOMATION

E-Commerce Platform Customer Relationship Management Point of Sale Marketing Automation

Muligger oprettelse og drift af Administrerer kundedata og Handterer salgstransaktioner | Automatiserer
online butikker interaktioner fysiske butikker marketingkampagner og
processer

(Shopify, Magento) (Salesforce, HubSpot) (MobilePay, Square, Lightspeed)
(Mailchimp, Marketo)

ees Danmarks
i++ Erhvervsfremmebestyrelse

Lifestyle&DesignCluster. FORCE
=7 | ranowosy]




ER MARKEDET KLAR?

KEA studerende tester

Om Forbrugerne:

« Stgrstedelen kender
ikke begrebet
cirkularitet.

« Sa godt som ingen har
hort om det digitale
produktpas, men idéen
om indsigt vaekker
positiv interesse.

» Forbrugerne oplever
generelt, at det er
sveert at fa indsigter i
baeredygtighed inden
for tekstilproduktion.

Hvad er vigtigt for forbrugerne
i et digitalt produktpas?
« Information (ofte allerede

pa carelabels):
o Materiale og kvalitet.
o Oprindelse: Hvor er
produktet fra?
« Holdbarhed:
o Forventet levetid og
vedligeholdelsesrad.
o Muligheder for
reparation.
 Arbejdsforhold og CSR:
o Hvem har produceret
det?
o Vandforbrug og CO2-
aftryk.

Forbrugergnsker til et digitalt
produktpas:
» Det skal vaere nemt og

overskueligt.

@nske om en
smileyordning (grgn, gul,
r¢d) for hurtig forstaelse.
Mulighed for at dykke
dybere ned i detaljer for
interesserede brugere.
Mulighed for en
tvaergaende DPP-app, der
kan anvendes af flere
virksomheder.
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:: :: Lifestyle&DesignCluster.

Er dit produkt vaerd at cirkulere? (Mette Dalgaard)

Hvordan skaber det veerdi for din kunde?

Hvilke data understotter dette?

Heidi Svane Pedersen Head of Digital
Lifestyle & Design Cluster
heidi@ldcluster.com
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https://trace.dk/textiles/blockchain-iot-and-resale-3/
https://ldcluster.com/projekter/eus-digitale-produktpas/
https://ldcluster.com/projekter/data-information-cirkularitet/
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